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GM foods
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GM Food Products
GM foods are derived from GM organisms (GMOs) tha

have specific changes introduced into their DNA by genes;
engineering techniques. James (2007) mentions 'mhi =
that these foods are expected to resolve the cnisis ofgfl::ﬂ
shortage in the world and will also improve economic
growth. Konig, Cockburn, Crevel and Debruyne (2004),
however, argue that any alteration in the naturalness of the
food product will pose harmful effects, and genetic
neering (Menon & Kahn, 2003) may cause allergy and!
have long-term effects on the environment as 2 wh
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